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Exit Wounds

Phoenix entrepreneur Gordon Newton wrote the book on timeshare exits — literally.

Y THE TIME people seek Gordon
BNewton's counsel, they're between a

rock and a hard place — or a slime
ball and a slimy place, he says.

Newton, co-founder and president of
Phoenix’s Newton Group Transfers, is the
author of The Consumer’s Guide to Time-
share Exit (myexiiguide.com),
a free resource for people who
have “come to the end of their
lifecycle of timeshare ownership,” he says.
While he acknowledges plenty of people
enjoy their timeshares and that the indus-
try is booming — “[resorts] sold $9.6 billion
worth of new timeshares last year” - he
says it gets tricky when people want to
leave them. And a lot of people do: A recent
study by Dr. Amy M. Gregory at the Uni-
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versity of Central Florida’s Rosen College
of Hospitality Management found that
85 percent of timeshare owners regret
their purchase. Newton’s company helps
people exit timeshares, but it also helps
them evaluate other Limeshare-exit ser-
vices to circumvent fraud.

Property owners (usually resorts)
make it difficult for timeshare owners to
extricate themselves, Newton says, and
“the resale market, as it's known, is vir-
tually nonexistent.” Cue predatory “time-
share exit experts” who make a mint off
their hollow promises.

“The fraud in this industry [is ram-
pant] — timeshares in general, but the
timeshare-exit industry is no different,”
Newton says. “There are plenty of bad
actors out there telling people what they
want to hear — not necessarily what they
need to hear.”

After working in software and call
centers in the industry, Newton turned
watchdog and founded Newton Group
Transfers in 2003. “We were the first in
the industry to document every process |of
timeshare ownership and exit] and put it
online,” he says. “Our consumers’ guide ac-
tually has a checklist. At the end, you can
actually vet us against our-
selves or against anybody else
in the industry... You need to
go to a place where you can see through and
navigate these murky waters.”

It's working so [ar — at press time, NGT
was nominated for a Better Business Bureau
Torch Award for Ethics.

“Tt only took 15 years to prove to them
we weren't con artists, but, hey, we're
there,” Newton says, laughing.
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“What would you say you do
here?" It's one of the most quoted
lines from the classic comedy Of-
fice Space, and one that frequently
comes to mind during interminable
business lunches and while slog-
ging through work emails: lots of
trendy lingo, not & lot of real info.
Here, a slew of our favorite (read:
|east favorite) obfuscating phrases
from our latest industry-disrupting
brainstorm.
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QUESTION

What are your business lingo
bugaboecs? Share them with us at
llemoine@phoenixmag.com and
we'll include them in our letters to
the editor section.

Scrambling to find a parking spot in Old Town Scottsdale before dinner or a show? Before
you get in a fight with your backseat-driving spouse, check Parker. The app uses information
from 834 sensors in street-parking spaces in the area to help you find vacant spots. California-
based Parker is part of a $230,000 pilot program with the city of Scottsdale and will run for cne
year. If it's successful, the city can extend the contract for five years, The app is free and avail-

able in iTunes and Google Play.
theparkerapp.com
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